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Key Economic Indicators 
(in billions of dollars unless noted) 


1988 1989 


Domestic 

Population (millions) 56.0 
Population growth (%) 0.6 0. 
GDP in current dollars 948.7 958. 
Per capita GDP in current dollars 16,941 17,0 

Real GDP 

- (1980=100) 117.3 i121. 
percent change 3.8 a 
Consumer price index 

- percent change (IVQ/IVQ) 3.0 


Production and Employment 
Labor force (1,000s) 24,062 
Unemployment rate (% year-end) %.7 
Industrial production % change 4.9 
Govt. oper. balance as % GDP: 

(1) 

(1) 


56. 


Balance of 

Exports (FOB) 

Imports (FOB) 

Trade balance: 

FOB/FOB: ~9.0 
CIF/FOB: -14.8(2) 
Net foreign direct investment (new) -11.5(3) 
Foreign exchange reserves 

-(end of period) 64.5 
Average exchange rate for 

year (FF = US$1.00) 5.45 


Foreign Direct Investment 
U.S. in France (cumulative) (4) 


U.S. — France trade(5) 

U.S. exports to France (FAB) 9. 
U.S. imports from France (CIF) 12. 
Trade balance -2. 


Sources, Definitions, and Footnotes: 

1. Central Govermment is French national government; General Government adds 
local govermment and Social Security. 

2. First 11 months 1990. 

3. First three quarters 1990. 

4. U.S. DOC publication, “Survey of Current Business" (August 1990 issue). 

5. "Survey of Current Business" (June 1990). Official French trade statistics 
differ considerably from U.S. Government statistics; French statistics 


tending to show a higher volume of U.S. exports to France than do U.S. 
Government figures. 





SUMMARY 


France is the fourth largest Western industrialized economy, with an 
estimated GDP of $958 billion in 1989, about one-fifth the size of the U.S. 
economy. In 1988-89, the French economy, pulled by an investment and export 
boom, experienced its strongest growth in over a decade (over 3.7 percent 
annually). Economic growth is expected to fall below 3 percent in 1990, 
reflecting more sluggish domestic and international demand. Unemployment in 
1990 remained steady at 9 percent. French inflation performance remains 
below both the European Comminity (EC) and Organization for Economic 
Cooperation and Development (OECD) averages, at 3.4 percent in 1990. In 
response to higher oil prices and uncertainties caused by the Gulf crisis, 
the French Government has reinforced its commitment to the maintenance of 
fiscal and monetary discipline to check any inflationary pressures and to 
ensure a strong franc within the European Monetary System. Likewise, it has 
taken additional measures to promote investment as the best way to address 
its chief areas of concern: continued high unemployment and a moderate but 
persistent trade deficit. 


Because France is a member of the EC, its imports are subject to the EC’s 
common external tariff and to the restrictions of its common agricultural 
policy. In 1988, France eliminated the requirement of prior government 
approval for foreign investments that create new businesses. Acquisitions 
of French firms by non-EC firms require prior goverrment approval. 


France is determined to compete successfully in the unified European internal 
market ("EC 1992") which starts on Jamary 1, 1993. Many French firms see 
closer ties with the United States as a good way to prepare for this 
increased competition, and therefore, they have formed strategic alliances, 
mergers, acquisitions, and joint ventures with U.S. companies. It is likely 
that the small- and medium-size French firms, both in manufacturing and in 
services, stand to benefit most from the completion of this internal market 
of over 320 million consumers. 


Commercial relations between France and the United States are excellent. 
U.S. exports to France are increasing due to strong French demand and a 
depreciated dollar. In 1990, two-way trade totaled over $26 billion. Best 
prospects for U.S. exports to France include data processing equipment, 
electronic components, aeronautical equipment, seafood, specialty chemicals, 
franchising, laboratory equipment, audio-visual and broadcasting equipment 
for the professional market, medical equipment, and analytical and 
scientific equipment. 


ECONOMIC PERFORMANCE AND OUTLOOK 


Following two years of strong economic growth, 1990 gross domestic product 
(GDP) growth was 2.7 percent as corporate investment arxi export growth 
slows. The biggest impact of this slowdown will be on employment, as growth 
below 3 percent is not sufficient to reduce the high unemployment rate which 
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has stabilized at around 9 percent. Still, the French economy has exhibited 
several strengths. In particular, inflationary pressures have been well 
contained. Even with a hike in oil prices following Iraq’s invasion of 
Kuwait, the rise in the consumer price index (CPI) in 1990 was limited to 
3.4 percent, slightly below the increase in 1989 and below both the OECD 
(Organization for European Cooperation and Development) and EC averages. 
Likewise, the French have remained on a steadfast course of budget 
reduction, and the deficit declined to 1.4 percent of GDP in 1990, with 

3.2 percent in 1985. In addition, in the wake of the Gulf crisis, France’s 
trade performance ended the year better than expected, with the trade 
deficit only French Francs 7 billion higher than in 1989. The current 
account did not fare as well due to a decline in the services surplus, but 
as a percentage of GDP, the deficit is still negligible. 


Much of France’s recent economic success is a resuit of the dynamic 
international economic climate prior to 1990. However, the French have also 
pursued sound fiscal and monetary policies since 1983, while simultaneously 
implementing a comprehensive program of deregulation. Over the last few 
years, all exchange controls and most price controls were removed, mandatory 
indexation of wages was eliminated, credit controls were abolished in favor 
of open market operations, government subsidies declined, corporate and 
income tax rates were reduced, and financial markets were modernized. 


Dynamic investment and export growth fueled the excellent growth performance 
in 1988-89. Between 1987 and 1989, real corporate investment increased more 
than 25 percent, as companies modernized facilities and expanded capacity 
after several years of stagnant or negative investment growth. The 
financial situation of companies improved significantly as profit margins 
reached levels not seen since before the first oil crisis. 


The French economy started to moderate in mid-1989 beginning with a drop in 
industrial production, particularly of intermediate goods. This trend 
became more generalized in 1990, and data through November 1990 indicates 
that industrial production will at best stagnate for the year. With order 
books and capacity constraints easing, investment growth declined 
significantly to an estimated 5 percent in 1990 from 11 percent in 1988. 


On the positive side, inflationary pressures have been well contained. Prior 
to the Gulf crisis, the French Govermment predicted inflation would rise 
about 3.1 percent. While the 1990 CPI rose 3.6 percent (fourth quarter/ 
fourth quarter), the increase was only 3.1 percent, if energy prices are 
excluded, as the rise in the price of manufactured goods was marginal and 
that of services was the lowest in several years. This positive performance 
reflects in large part the continuation of wage discipline, but also a 
decline in the price of raw materials (excluding oil). Of note, the closely 
watched inflation differential with Germany, France’s number one trading 
partner, stabilized in 1990 at 0.6 percentage points, compared with a 

3.6 percentage point differential in 1985. 


Low French inflation and moderate growth in unit labor costs, particularly 
in the manufacturing sector, have benefited French trade competitiveness. 
The combination of these factors, with the continuation of strong world 
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demand, led to a boom in French exports, culminating in an exceptional 
11 percent growth in volume terms in 1989. Export growth slowed 
considerably in 1990, plagued by a mumber of factors. Less dynamic 
international demand, particularly from the Anglo-Saxon markets, was 
aggravated by the depreciation of the dollar, which declined almost 15 

Real import growth has also slowed in line with 


Unemployment remains the biggest trouble spot in the French economy. Even 
the higher econamic growth rates in 1988-89 failed to make a significant 
improvement in the unemployment rate. For 1990, the average unemployment 
rate remained around 9 percent (after reaching as low as 8.7 percent in 
mid-year), though the unemployment rate is down from its peak of 10.5 
percent in 1988. 


The outlook for 1991 is mixed, given uncertainties over the length and depth 
of the U.S. recession, the Gulf War, and the effects of high German interest 
rates. Most forecasters are predicting GDP growth for France below 2.5 
percent, expecting corporate investment to take a nose-dive and consumption 
and export growth to be sluggish. This lower growth rate would mean a new 
upturn in unemployment, as job creation is outpaced by new entrants to the 
market. Already, several large French industrial companies have announced 
plans to layoff significant numbers of employees in 1991. On the bright 
side, few inflationary pressures in the French economy are predicted for 
1991 (barring a new oil price hike) and the French inflation rate 
differential with Germany could disappear. Notably, fears that recent wage 
discipline would break in the wake of the Gulf crisis have proved unfounded 
and wage settlements in both the private and public sector are expected to 
be moderate. Outside of energy developments, there is little prospect for 
improvement in the trade deficit in 1991. The current account will suffer 
from the continuation of weakness in the services sector, as tourism is hit 
hard by the combination of a weaker dollar and the Gulf crisis. 


GOVERNMENT. POLICY 


The economic policy of the socialist government is driven by the related 
objectives of reducing unemployment and improving French competitiveness, 
particularly as the advent of the single European market draws nearer and is 

investment as the optimal way to achieve these goals. The hastily 
reworked 1991 budget contains numerous measures designed to encourage 
flagging corporate investment, notably a 3 percentage point decline in the 
corporate tax rate on reinvested profits. A strong franc, low inflation, 
lower interest rates, reduction of the budget deficit and below inflation 
wage settlements are all viewed as ways to promote these objectives as well 
as maintain France’s hard-won credibility in the financial markets. While 
comprehensive tax reform has been postponed, piecemeal tax rate reductions 
and other fiscal benefits have been adopted to promote private sector 
investment, employment, and research and development, and to prevent outflow 
of capital due to the elimination of French exchange controls. 
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In the spring of 1990, with the economic outlook still favorable, the 
ee began to reemphasize equity issues. While the Gulf crisis forced 
the government to revise plans to increase real government spending, the 
government did push through an increase in the capital gains tax, make the 
wealth tax more onerous, and make hiring workers more difficult on 
short-term contracts, one of the fastest growing segments of the labor 
market. In the realm of finance, market reform and modernization continues 
in order to make Paris the mumber one financial market on the continent. 
Consistent with its belief that the govermment has an important role in the 
economy, the present administration ended the privatization program, which 
under the previous government had led to the privatization of 31 state-owned 
firms between 1986 and 1988. Indeed, in recent years a number of French 
state-owned firms have made major acquisitions from private investors, with 
a large percentage of them located in the United States, as part of a stated 
policy to achieve world market presence. 


MONETARY AND FISCAL POLICY 


In the fall of 1990, the Bank of France redefined its monetary aggregates 
and announced it would target the new M3* (which now includes mutual funds) 
beginning in 1991. (At the end of November 1990, on an anmual basis, the 
1990 target aggregate canta 1.1 percent compared with a target 
growth range of 3.5-5.5 percent.) The target growth range of M3 for 1991 is 


5-7 percent, meaning an essentially neutral monetary policy, given nominal 
growth expectations. Stated Bank of France goals are to fight against 
inflation and maintain the stability of the French franc in the exchange 
markets. The government has emphasized that whenever market conditions are 
appropriate, it will reduce interest rates. In 1990, the government’s 
intervention interest rates were cut three-quarters of a percent to 

9.25 percent and 10 percent, respectively. 


For the last several years, the French Government has given top priority to 
cutting the budget deficit, which had soared between 1983 and 1985. Asa 
result of a restrictive expenditure policy, the central government budget 
deficit as a percentage of GDP fell from 3.4 percent in 1985 to 1.4 percent 
in 1990. While real and nominal spending picked up since 1989, the deficit 
continued to fall in both absolute and relative terms due to windfall 
revenues from higher-than-expected growth. The 1991 budget calls for a 
further decline in the deficit to 1.2 percent of GDP. With slower economic 
growth projected to weigh on revenue collection in 1991, the government was 


*M1 = Currency and demand deposits with banks, financial institutions, the 
postal checking system, savings banks, and the Tresor. 

M2 = Ml plus certain highly liquid savings account managed by banks, other 
financial institutions, and Tresor. 

M3 = Equals M2 plus medium to long-term desposits, certificates of deposits 
and bills managed by financial institutions, the postal checking 
system, and some categories of treasury bills. 
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forced to adopt a more restrictive spending program. Overall, nominal 

ing is set to rise 4.8 percent compared with the 6.3 percent increase 
in 1990, while tax reductions will be considerably less generous. Priority 
spending areas continue to be education, public housing, research, the 
minimum income, foreign aid, and culture. 


The general government deficit, which includes the social security and local 
government accounts, declined from 2.9 percent of GDP in 1985 to an estimated 
1.3 percent in 1990. The improvement was a result of the reduction in the 
social security deficit due to reforms implemented in the health insurance 
system combined with the establishment of temporary surcharges on 
individuals’ earned and unearned income, and a 1 percent increase in the 
security pension tax (effective January 1989). In 1990, the government 
adopted a general social security tax effective 1991, to be levied on all 
categories of income to cover more equitably the social security deficit. 


BALANCE OF PAYMENTS 


In 1990, preliminary figures show that the trade deficit widened another 

FF7 billion to FF50 billion (f.0.b./f.o.b.). The deterioration was the 
direct result of higher oil prices ($22.70 per barrel in 1990 compared with 
$17.60 per barrel in 1989), which raised the energy deficit just short of 
FF11 billion. Contrary to previous years, the deficit on manufactured goods 
(FF85.5 billion) essentially stabilized for the first time in five years. 
This is particularly impressive since fewer Airbus aircraft were delivered 
in 1990 than in the previous year, though it also reflects the slowing 
French economy, particularly corporate investment. Despite the relatively 
good news on the trade balance, the 1990 current account deficit may have 
doubled from its 1989 level of FF24.5 billion, as the services surplus 
declined. While tourism in 1990 continued at record levels, interest and 
dividend payments abroad rose sharply, reflecting increased foreign interest 
in holding French securities. At less than 0.8 percent of GDP, however, the 
deficit is easily financed and remains small by international comparison. 


On a geographic basis, the French’s efforts to refocus their trading 
patterns have paid off. The sharp widening of the deficit on manufactured 
goods over the last six years and the loss of market share were attributed 
in part to the prolonged French emphasis on the weak Organization of 
Petroleum Exporting Countries (OPEC) and Francophone African markets. In 
1990, not only did the percentage of French trade with its EC partners 
increase, but the trade deficit with the EC dropped FF15 billion, about 27 
percent. Even better, French exporters took advantage of German unification 
as the trade deficit with its mumber one partner dropped almost FF17 
billion. Exports to Germany grew just under 12 percent, pulled by consumer 
goods and French cars, while imports rose only 1.5 percent. On the other 
hand, the French deficit with the United States soared, climbing to over 
$525 million in 1990, compared to a surplus of $1.5 billion in trade with 
the United States. 





INVESTMENT CLIMATE 


The United States is one of France’s most important foreign investors. For 
the last several years, the stock of U.S. investment in France has been 
steadily climbing, reaching $14.7 billion at the end of 1989. 


During the 1960s and 1970s, the French authorities tended to take an 
ambivalent approach to foreign investment. The positive aspects of foreign 
investment were overshadowed by concerns over possible multinational or 
foreign domination of French industry. In recent years, the government has 
become steadily more enthusiastic about foreign investment as part of its 
attempt to combat unemployment, boost exports, contain imports, and improve 
the competitiveness of the French economy. Acquisitions by non-EC investors 
continue to be carefully reviewed by the government, though administrative 
controls have been streamlined. 


The authorization process is administered by the Ministry of Finance. Since 
September 1988, foreign investors establishing new business operations in 
France have not been subject to advance notice and approval requirements. 

In January 1990, the French Government took additional liberalization 
measures. Purchases by "established" EC investors no longer need prior 
application or approval. Established EC firms are defined as those under 
ultimate control of EC shareholders, which have an annual turnover in excess 
of FF1 billion and which have been in business for at least three years. 
Other EC firms face a delay of up to 15 days after notification. The 1990 
investment reform law also set a time limit for review of acquisitions by 
non-EC firms. Unless the Finance Ministry takes action within 30 days of 
receiving all requested paperwork, the acquisition is considered approved. 
All acquisitions involving the health, safety, or national security of 
France are also subject to this one-month delay. 


Foreign investors can take advantage of a number of incentive measures in 
France encouraging investment, especially industrial investment, in 
disadvantaged regions outside the Paris and Lyon metropolitan areas. These 
include tax incentives, special investment loans, training subsidies, and 
favorable land options. Incentive programs are administered by both the 
central government and the regional or local authorities. Foreign firms may 
also benefit from government incentives for research and development. 


Additional information on investing in France can be obtained by contacting 
the Invest in France Agency (DATAR), whose New York address is: 610 Fifth 
Avenue, Room 301, New York, NY 10020; telephone: (212) 757-9340. 
Additional DATAR offices are located in Houston, Los Angeles, and Chicago. 


COMMERCIAL OUTLOOK 


Commercial relations between France and the United States are excellent. 
France is the United States’ seventh largest trading partner and third in 
Europe, after the United Kingdan and Germany. The depreciation of the dollar 
has made American products more competitive against those of Europe or Japan. 
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U.S. exports to France increased almost 18 percent in 1990, from $11.6 
billion in 1989 to $13.65 billion. An 0.8 percent rise in 1990 in U.S. 
imports from France, from $13 billion in 1989, indicates a bilateral trade 
surplus for the year. 


Cost structure rigidities, such as high social security costs, added to 
relatively high labor rates, resulting in France having some of the highest 
manufacturing costs in Europe and the world, thus giving U.S. firms with 
competitive cost structures an advantage in the French market. Given the 
relatively strong French economy and the current competitive edge for 
American exporters, the French market contains opportunities to develop or 
increase market share. Many American companies have reported record-breaking 
results from their participation in trade fairs and exhibitions in France. 
For instance, 27 U.S. exhibitors at the SIAL Seafood Show, in October 1990 

in Paris, reported projected sales of $10 million. 


The service sector experienced a boom year in 1990, and prospects for the 
immediate future are bright. American companies are encouraged to explore 
this area more than they have in the past. Most service industries are 
growing at double digit rates and represent market sectors where U.S. firms 
have a competitive advantage. 


EC-1992 


France’s determination to see the EC unified single market succeed derives 
from a determination to compete successfully with the United States and 
Japan. The French Government is determined to be "first among equals" after 
January 1, 1993. Ironically, many French firms see even closer ties with 
the United States as a good way to prepare for the increased internal 

ition inevitable with EC unification. This attitude has resulted in 
strategic alliances, mergers, acquisitions, and joint ventures with American 
companies, as well as an intensive search for additional products to bolster 
or round out product lines currently offered by French companies. 


French business has been quick to exploit the 1992 theme to push the 

to accelerate market reforms. Indeed, French industry, led by the 
Patronat, the French Employers’ Association, deserves mich of the credit for 
bringing the theme of 1992 to the public’s attention. 


Because the large French multinationals already operate Europe-wide, it is 
the small- and medium-size French firms, both in manufacturing and services, 
that stand to benefit most from the completion of the internal market of 
over 320 million consumers. The French Government has taken a very active 
role vis-a-vis these small- and medium-size firms. It has focused its 
efforts on the National Agency for Applied Research (ANVAR), whose principal 
purpose is to encourage French industry to innovate. The agency is 
increasing the share of small- and medium-size firms in its projects and is 
favoring international cooperation projects. 
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U.S. businesses contemplating trade or investment in EC countries are 
recommended to investigate the likely effects of EC-1992 on their particular 
sector. Sources of information on EC-1992 include: the U.S. Department of 
Commerce 1992 Single Internal Market Information Service, Room 3036, 14th 
St. and Constitution Ave., N.W., Washington, D.C. 20230, phone (202) 
377-5276; the European Community Information Service, Suite 707, 2100 M St., 
N.W., Washington, D.C. 20037, phone (202) 862-9500; and the EC Committee of 
the American Chamber of Commerce in Belgium, Ave. des Arts 50, 1040 
Brussels, phone (32-2) 513-6892; telex 64913 AMCHAM B. 


BEST COMMERCIAL PROSPECTS 


While most industry sectors represent good opportunities for American 
business, the ten sectors in 1991 with the best prospects in terms of export 
potential include the following: 


Data Processing Equipment: In 1990, the market size was $7.6 billion and 
the annual growth rate was predicted to be 6.6 percent between 1990 and 
1992. Total imports represented $4.2 billion in 1990 with an average annual 
growth rate of 7.7 percent. In 1990, imports from the United States 
represented $1.7 billion and are expected to grow 17 percent. There is less 
and less domestic production for the professional and consumer markets in 
France. While development of advanced technology microcomputers is strong, 


U.S., Japanese, and other foreign firms dominate the market. Users prefer 
foreign-made computers as they are more powerful, more user-friendly, and 
less expensive than domestic brands. Most growth is, and will continue to 
be, in the professional market where PC’s are used in production, 
administration, and inter-office communication. 


Electronic Components: The market size was estimated at $6.4 billion in 
1990, with an annual growth rate of 7 percent between 1990 and 1992. Total 
imports represented $3 billion in 1990 with an average annual growth rate of 
15 percent. In 1990, imports from the United States represented $1.1 
billion and are expected to grow 16 percent. U.S. products have 
successfully penetrated the French market as domestic and other European 
competition is weak in many industry subsectors. U.S. companies are already 
well-established in the French market and U.S. products are generally 
perceived very positively. U.S. manufacturers lead the way in new 
technological developments such as opto-electronics, semiconductors, 
memories, IC’s, VLSI’s, and SMC components. Several end-using sectors are 
registering very high growth rates: automotive electronic equipment, high 
resolution television systems, process control instrumentation, and 
automation systems. 


Aeronautical Equipment: In 1990, market size was $11.8 billion, with an 
annual growth rate of 4 percent between 1990 and 1992. Total imports 
represented $3 billion in 1990 with an annual average growth rate of 2.4 
percent. In 1990, imports from the United States represented $1 billion and 
are expected to grow 3 percent. Because of impending EC deregulation, more 
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routes will be open to French carriers. Increased sales are forecast as 
regional airlines develop their network within France and on certain 
European routes for which they have obtained licenses. The need to replace 
some 100 or more 20-year old aircraft will also create good sales 
opportunities. 


Seafood: In 1990, market size was $4.2 billion with an anmal growth rate 
between 1990 and 1992 of 8.3 percent. Total imports represented $3.1 
billion in 1990 with an average anmal growth rate of 8.3 percent. In 
1990, imports from the United States represented $920 million and are 
expected to grow 6 percent. The value of the French seafood market 

about 8 percent of the total French foodstuffs market. Even 
though it has one of the highest seafood consumption rates in Europe, France 
has an inadequate supply of seafood to meet internal demand. Despite recent 
efforts to improve this situation, including fish farming (aquaculture) 
programs, France still imports most of the seafood that it consumes. 


Specialty Chemicals: The market size in 1990 was $15 billion with an anmal 
growth rate predicted to be 5 percent between 1990 and 1992. Total imports 
represent $4.5 billion in 1990 with an average anmual growth rate of 7.5 
percent. In 1990, imports from the United States represented $766 million 
and are expected to grow 8 percent. Demand is increasing in many specialty 
Chemical end-using sectors for inputs used in plastics, pharmaceuticals, 
electronics, cosmetics, biotechnologies, surface treatment, and new 
materials. Although European competition is strong in many industry 
subsectors, U.S. competitiveness is good in many high tech areas. With an 
extremely favorable dollar/franc exchange rate, U.S. exports are expected to 
maintain their healthy share of the French import market. U.S. chemical 
manufacturers should note that there is growing demand on the part of 
end-users for products that may generate economies in production processes, 
or yield higher product performance. 


Franchising: The market size in 1990 was $30 billion in total sales, and 
the annual growth rate was predicted to be 8 percent between 1990 and 1992. 
Sales of foreign-owned firms represented $1.5 billion in 1990 and are 
expected to grow by an annual average of 10 percent. In 1990, sales of 
U.S.-owned firms represented $600 million and are expected to grow 

9 percent. France is the largest potential market for franchising in the 
EC. In the past 20 years, the mmber of firms using franchising has risen 
from 20 to over 600. Franchising of services, a fast-growing sector with 
38 percent of new franchises in 1989, generated $5 billion or 3.9 percent of 
domestic retail sales in 1989. Business-to-business services offer the 
greatest potential even though they currently represent only 15 percent of 
the market in France against 80 percent in the United States. 


Laboratory Equipment: The 1990 market size was $2.1 billion, and the anmal 
growth rate was predicted to be 9 percent between 1990 and 1992. Total 
imports represented $1.5 billion in 1990 with an annual average growth rate 
of 9 percent. In 1990, imports from the United States represented $600 
million and are expected to grow 8 percent. Realizing the importance of 
research to maintain their edge in competitive markets, more and more French 
companies are setting aside funds dedicated to research and development. 
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Laboratory equipment is used in a vast range of industries, offering 
excellent potential for U.S. manufacturers. At present, U.S. exports 
account for 40 percent of total imports, with competition from Germany, the 
United Kingdom, and the Netherlands. 


Audio Visual Equipment and Broadcasting Equipment (Professional Market) : 
Market size totalled $10.3 billion in 1990, and the annual growth rate was 
predicted to be 10 percent for 1990-92. Total imports represented 

$4.7 billion in 1990 with an average annual growth rate of 11.2 percent. 

In 1990, imports from the United States represented $530 million and are 
expected to grow 8.1 percent. The French market for audio/video/broadcast 
equipment and services is expanding. The audio-video industry has, and will 
continue to be, particularly affected by technological progress and 
innovations which bring about major product and market changes, including 
the broader applications of digital sound and image processing, the 
introduction of high-definition television, and the development of 
comminication networks. The growth of the French market as a whole is also 
reflected in the transmission equipment sector and its ambitious fiber-optic 
cable program. Other growth areas include satellite and micro-wave 
transmission networks. The launch of a cable TV network has and will 
continue to stimulate development of communication networks. By the end of 
1990, 74 satellite-delivered TV services will be available in Europe, and 
24.6 million households will receive satellite channels, most via 31.4 
million cable relays. 


Medical Equipment: The 1990 market size was $1.7 billion, and the annual 
growth rate for 1990-92 was predicted to be 4.3 percent. Total imports 
represented $1.5 billion in 1990 with an average annual growth rate of 

4.2 percent. In 1990, imports from the United States represented 

$518 million and are expected to grow 4 percent. Medical equipment accounts 
for 5 percent of health care expenditure in France, versus 7 percent in the 
United States. France’s medical equipment industry represents 6 percent of 
the world market. French demand for medical products depends heavily on 
imports, a trend expected to continue for the next few years. Imports are 
mainly from the United States (36 percent), Germany, the United Kingdom, and 
the Netherlands. High quality performance and innovation continue to make 
U.S. equipment attractive to French buyers. However, not all imports are 
intended for the domestic market. There are numerous French-based agents 

of foreign companies that engage in significant reexport activities. 
Moreover, the need for reliable medical equipment will become greater as home 
health care expands as an alternative to costly hospital treatment. 


Analytical and Scientific Instrumentation: In 1990, market size was 

$1.7 billion with an annual growth rate of 9.6 percent for 1990-92. Total 
imports represented $1.2 million in 1990 with an average annual growth rate 
of 8.9 percent. In 1990, imports from the United States represented 

$462 million and are expected to grow 9. 6 percent. The French market for 
instrumentation is substantial and projected to grow in the next few years. 
Imports represent nearly 70 percent of demand. U.S. products dominate the 
import market (38 percent), followed by Germany, Switzerland, and the United 
Kingdom. Because of the technological expertise of U.S. manufacturers and 
the importance given to research and development, the U.S. market share is 
expected to maintain its very marked lead over competitive products. 


* U.S. Government Printing Office : 1991 - 282-906/20036 





